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As digital marketing and device distribution develop rapidly, marketing participants face the challenge of staying ahead or simply keeping up with it when it comes to attracting and retaining the attention of their audience. How can they do this? Take a page from Hollywood that understands that they need to be on top of the latest trends to create compelling content that captivates
their audience. Looking at the images below from popular movies and television shows over the past few decades, what have they all in common? You received it — using your mobile device. Over the decades, the phone has evolved from a car phone to a mobile smartphone, and as consumers adapt to these changes, marketers should too. In fact, in the US alone, 75% of the
population over the age of 13 has a smartphone, and there are more mobile devices in the world (7.8 billion) than people (7.1 billion), largely partly due to our voracious appetite for the novel. It's a huge audience that you skip if you don't have a mobile marketing strategy. Mobile phones have progressed from use as a way to communicate with our friends and families and
coordinate destinations to a comprehensive tool for messaging, emailing, internet browsing, time management, and everything in between. They've changed the way we live and communicate, not to mention it's reinvented in our language (emoticons, anyone?). Mobile devices are now the main entry point in the digital world and it's up to marketers to figure out how to stay ahead
of the game to keep their buyers involved. When you create or improve your mobile marketing strategy, consider three things: 1. Think about the big picture When you plan your mobile marketing strategy, consider how it matches your initiatives on other channels and how each channel will inform each other. Identifying this information will inform you how to adapt your message to
each channel and individual. Mobile devices provide access to billions of users on their personal devices, and with interaction there are billions of different data points. For this reason, it's important to integrate mobile interaction into a single view that covers channels that your audience engages in. Even only mobile companies, such as Uber, can use multichannel strategies. For
example, Uber uses app engagement to communicate its email communications, sending off users, new offers to reactive them. For your strategy, consider how you can use the customer's actions on your website or email to activate the appropriate response on your mobile device and vice versa. After all, as modern marketers, we are increasingly stewards of automated journeys
and therefore are responsible for meeting users' expectations for a personalized and flawless experience wherever Is. 2. Getting the right users It's expensive to get new users in a very competitive mobile atmosphere, the number of new users has increased more than 84% over the last year, according to a study from Fixu. So, it is important to have a plan to ensure your
purchasing efforts are not wasted on users who will not remain loyal or involved. To avoid wasting your efforts, dollars, and resources, conduct research early on to create a stable profile right for the user. Understand what makes your current users loyal and profile their unique demographic and interests. This insight makes it faster and more effective to target the right-to-customer
users — those who are more likely to get involved in your app and are loyal over time — by providing a higher level of engagement, lower installation costs, stronger feedback and feedback, and growth for new users. Once you've set the right audience, use different channels to drive your purchase. You can run an installation campaign in your existing marketable email database
to help you recognize the mobile app among contacts that haven't yet been downloaded. You can even offer exclusive information or special motivation to download. Another option is to identify people who come to your website from mobile devices and encourage them to download your app. For example, although Bank of America's website is optimized for mobile devices, the
CTA appears to be downloading the app, with an incentive to connect directly to a customer service representative by downloading and using it. 3. Focus on long-term growth in growth mindset beyond a narrow focus on acquisition. A robust mobile marketing strategy attracts users from the second in which they are aware of your brand for a long time after they have been
converted to users or customers. For example, in the case of mobile app marketing, this would mean key stages of the mobile customer lifecycle for purchasing, engaging, saving, and reactivating (for those who have lost). Understanding where a user is in the mobile app's lifecycle, it allows you to automate and activate relevant actions to facilitate long-term user engagement.
This can be done by tapping mobile signals and insights to provide appropriate answers, including: timing: Delivery of messages when a user interacts with your brand, whether it's in a mobile browser or app or on a mobile site Behavior: present content and messaging based on user actions or omissions on the Device Proximity and Location: Lever technology such as GPS,
iBeacon and geo fencing to deliver relevant messages or offer Stage/Sequence: Track specific actions to report that are designed to speed up or drive specific behavior Even if mobile is not the main way your brand interacts with its customers, it is a key component of a holistic automated journey, one that each of your buyers will have An effective mobile marketing strategy is
limited to understanding how it fits into your overall marketing strategy, understanding what your target audience is, and getting them long after they're won. Ready to take mobile marketing to the next level? Download our ebook on Best Practices in Mobile Marketing: How to get, engage, and retain users. Resources Ebooks Complete Guide to Mobile App Marketing Secret App
Store Optimization How to best measure user retention If mobile allocation comes into the mix As a mobile app marketer, you can easily lose the intricacies and depth of mobile app marketing. With the help of some of the most prominent mobile ecosystem players, we've compiled a complete guide to mobile app marketing, believing that some support goes a long way in taking
your app to the top of the charts. From the basics of user purchasing and App Store Optimization (ASO) to fine-tune targeted retention campaigns, each page is directly from the industry leader's playbook on how to make the most of marketing initiatives. If you landed on this page is because you are passionate about mobile marketing and firmly believe it is a delicate but at the
same time powerful tool. It's delicate because it requires a lot of knowledge to be used effectively, and it's powerful because when you start learning the art of mobile marketing your mobile business will start to grow real. What do I need to learn about mobile marketing? What are its secrets and best practices to become an effective mobile marketer?  Over the past year, we did a
lot of research on the topic and published a mobile marketing ebook, soon followed by other ebooks designed to develop initial knowledge. You can easily access all e-books from this page (see below). While delving into these ebooks, you'll see that there are two important rules you need to keep in mind your mobile marketing journey. We can summarize them as follows: The first
rule for a successful Mobile Marketing strategy: understand your users! There is great talk about mobile personalization as the future of mobile marketing. The more you select users with personalized messages and relevant (their) information, the more you successfully engage them in your organization. An in-depth understanding of your audience for demographics, in-app
behavior, location, device type, purchase history (for mobile commerce apps), etc., will be a key factor in smartly segmenting users into subgroups to engage individually in meaningful messages. The second rule for a successful Mobile Marketing strategy: be there for your users! It's not just a matter of what you use to engage your audience, it's also a matter of when you engage
them. Make sure you pay sufficient attention to your customers' in-app behavior information or product recommendations they need at the right time. Avoid the risk that they might be worried about them when they are not available, or lose them because you are delivering a message too late. Once again, analysis and segmentation are the key to conservation. Download your
Mobile Marketing ebook: The impact of Mobile Marketing's consumer decision-making process nowadays as marketers began to think more and more about the impact of mobile marketing on the consumer decision-making process. This is mainly because there is a mobile revolution going on in the consumer world. This e-book looks at the impact of mobile marketing on different
stages of the consumer decision-making process (the need for recognition, information search, evaluation of alternatives, buying and post-purchase stages). Download your ebook! Retail and e-commerce best practices for getting consumers through mobile marketing Mobile Revolution are transforming the way consumers shop both in retail stores and online. It is becoming
increasingly important for marketers in the retail and e-commerce industries to get omni-channel buyers. This ebook focuses on mobile marketing insights and best practices in the retail and e-commerce industries. Download your ebook! How to Increase Mobile Engagement: 8 Use Cases mobile app marketers It's not enough to just count app downloads anymore. If you really
want to know if your audience is using your app, you need to think about app engagement. In other words, you need to think about all the data that needs to be collected and used to create user segments and goals. Download this research to see how top companies developed engagement campaigns for their audiences. In this e-book you'll find several segmentation methods
and mobile campaign samples for mobile app engagement. Download your ebook! a
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