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Hunger games hard trivia questions and answers

Keep up to date with the latest daily buzz with the BuzzFeed Daily newsletter! Game of Thrones has made its way into our homes for the sixth season. Heading for episode 4, fans have already witnessed the death of Balon Greyjoy, Melisandre's true form, Jon Snow's resurrection and the loss of the northern guardian,
Roose Bolton. Clearly, everything is not quiet in the kingdom. That's because the diverse cast of the show's characters moves, plots, re-establishes and survives Westerosi. The third episode, The Oathbreaker, was perhaps the most significant effort contextualizing viewers have seen in quite a while. Oathbreaker was a
powerful catalyst plot that found many anecdotes constantly gaining steam. With each passing week, the Iron Throne seems more achievable for figures like Daenerys Targaryen and Jon Snow. (Let's be honest, Tommen is not much time for this world.) But what's left unanswered? What fans want to see from David
Benioff and D.B. Weiss in the next seven episodes - and probably beyond that. Here are five unanswered questions we will address today (in no particular order). 1. What do the White Walkers really want? White Walkers | Source: HBO Season 5 saw Jon Snow ambushed in a wild village beyond the wall. There, the
Night King had a close meeting with our favorite bastard Night's Watchman. (Thanks to valyryan steels, the Lord Commander survived... for a while.) NightWatch members and a few savages ended up on the water, away from the White Walkers. Like the aliens in M. Night Shyamalan's signs, these guys seem to be
rejected by water, at least in liquid form. But in season six, where are we going to find the White Walkers again? And in what role? It's hard to imagine these ice-zombie-esque creatures taking over G.R.R.M the world, now for no apparent reason. As Time Megan McCluskey pointed out in an April article, at least Ser
Davos acknowledged the real threat. In a trailer for season 6, Davos says, The real war is between the living and the dead, and make no mistake, the dead come. 2. What is Uncle Benjen's situation? Viewers have not seen Uncle Benjen (Eddard's brother and first Night Watch Ranger) in season 1, when he went varying
beyond the wall and never returned. Only his mountain found its way back to Castle Black. Naturally, Game of Thrones fans took his bow and began exploring the various possibilities. In a 2015 article, Leah Thomas wrote about various theories of fans surrounding Benjen's strange disappearance. Most likely point: He's
still there. Thomas wrote: Benjen Stark's horse returned to the wall without him, and on the show I later saw his companions as goals. As far as we know, Benjen still there, fighting the White Walkers, teaming up with wildlings, and/or solving. Solving. The other theories: he's a sensitive wight called Coldhands, he's the
King of the Night, he's Daario Naharis, or just long dead. Maybe we'll meet Benjen again; Season 5 teased us with his reappearance. 3. What happens to the Iron Islands plot line? Theon Greyjoy | Source: HBO The true heir to the Iron Islands, Theon Greyjoy, was captured and emasculated by Rouse Bolton's (named)
heir, Ramsay. At the time, Yara Greyjoy attempted a hidden rescue, but retreated back to her homeland. Now a feather has been thrown into this plot (which I may have seen Yara take her father's place) for Euron Greyjoy, a lost-to-great brother of Balloon, returned with a thirst for blood. (He kills his older brother.) What
Euron wants is still unknown, but with Theon returning to his stomping motives, a power struggle is imminent. If there is a pleasant aspect about the return of season 6 to the Greyjoy story, it is that there will be no shortage of bloodshed, out-maneuvers, and infighting. (Plus, water people? It's just interesting.) 4. Will
Walder Frey reappear in Game of Thrones? Fans haven't seen Walder Frey since the Red Wedding in season three. At that point, the world came to hate one fictional character more than any other in recent history. If the cunning, conniving, and incestuous old man - the Lord of the Crossing and the Head of the House
frey - were to return, he could take on a newer, more important role as the Houses take against each other. That means it will happen if Jon Snow's watch is really over, and he wants Winterfell and the Iron Throne. And if Walder Frey learns of ramsay's brutal murder of Walda Bolton - at the paws of voracious dogs -
maybe he will help eradicate the people who file their enemies. 5. What's up with the Tower of Joy? Bran and Three-Eyed Raven | Source: HBO In his May 10 article, Cheat Sheet's Nick Cannata-Bowman wrote about the complicated theories of fans around the Tower of Joy, shown to Bran through The Three-Eyed
Raven in episode 3. But what is the significance? After Cannata-Bowman points out, it may well be hinted at the end of the line for Game of Thrones. Fan theory (carries with us, relaxes slowly): When Bran is shown the battle at the Tower of Joy – with his father as a combatant, the Three-Eyed Raven may suggest that:
What happens inside was more important than the bloody stabbing that took place in the outer sands. It's been suggested that Ned's sister, Lyanna Stark, is inside. The well-known story is that Lyanna was kidnapped and abused by the son of the Mad King, Prince Rhaegar Targaryen. But when Ned appears in the Red
Mountains of Dorne, Rhaegar is already dead (thanks to Robert's sword). But Lyanna was also killed. After telling the story, Ned struggles to get in, Lyanna lying dead. Also, it's history: The Baratheons align with the Lannisters; Robert is engaged to Cersei Lannister, etc. But perhaps, as the Raven suggests, Lyanna ran
off with Rhaegar out of love and gave birth to her child. The child survives the birth (the cause of Lyanna's death?) and is saved by Ned, who agrees to raise him as his own - as his bastard. And that bastard: Jon Snow (or should we say Jon Stark or Jon Targaryen). If that's the case, the Iron Throne would have the real
heir! Check out Entertainment Cheat Sheet on Facebook! Follow Dan Gunderman on Twitter @dangun127 More from Entertainment Cheat Sheet: As co-founder of a magazine called Fast Company, I've always been struck by slow-going rate of change inside most organizations. In the early days of the magazine, after
we had a business plan, but before we published the premiere issue, we called a conference around the theme, are you flipping a successful company? There was a gathering of eager hotshots to take on the corporate drive. It was a gathering of big picture thinkers and change agents from illustrious big companies who
felt that there were massive changes on the horizon, but that there was a commitment among their colleagues to consider with what was coming. It was a great conversation before its time in many ways (this was 1994), and the outlook was bleak. Roger Martin, now dean of the Rotman School of Management at the
University of Toronto, warned that the role of big companies is to turn big people into mediocre organizations. Richard Pascale, best-selling author and sought-after consultant, compared his knowledge of how organizations renew themselves with the quality of medieval medicine. We are, he said, of people who run
change programs inside big companies, as serious doctors with willing patients engaged in total. Mort Meyerson, the much-admired CEO and philanthropist, then at the helm of Perot Systems, compared the leadership of an organization in times that quickly change with floating in lava in a wooden boat. His plea to the
group: We need a new model to reach the future. What a difference 15 years do. Are these doubts any less relevant today than were then—or the prospects of authentic transformation any less grim? My goal in chapters one and two was to present a series of settings in which troubled organizations figured out to learn
from the past, and pause from convention, to make profound change sitting. I hope you will agree that these organisations are unleashing innovations that will shape their future, and the future of their areas, for years to come. But the real value of exploring transformation albeit stories in these organizations is that they
can equip you to write a more compelling story for Your. If what you see shapes how you change and You look forms what you see, then my hope is that seeing what these leaders have achieved will help you realize your agenda for reform and renewal. Specifically, my hope is that it will allow you to consider the five
truths of corporate transformation. Because the truth is, working to make profound changes in long-established organizations is the hardest work that exists. Here, then, in a steel effort solve your and distill major themes of the book and basic messages, it's a Practical Radical Primer-ten questions that define the
challenges of change at a time when change is the name of the game. Organizations and leaders with the most compelling answers are most likely to win. Good luck working to change the game. 1. Do you see opportunities that the competition doesn't see? IDEO's Tom Kelly likes to quote French novelist Marcel Proust,



who said famously, the actual act of discovery lies not in finding new lands, but in seeing with new eyes. What applies to novelists is true for leaders looking to discover a new game plan for the future. Most successful companies don't just out-compete their rivals. They redefine the terms of competition by embracing
unique ideas-of a-kind in a world of me-too-thinking. If you think what you see shapes how you change, then the challenge for leaders is to see opportunities that other leaders don't see. That's the virtue of vuja de-it reframes the way organizations make sense of their situation and build up for the future. 2. Do you have
any new ideas about where to look for new ideas? One way to look at difficult issues as you see them for the first time is to survey a wide range of areas for ideas that have been working for a long time. There is always a place for Research and Development as Research and Development. But there is also a place for
R&amp;D as rip-off and duplicate: Ideas and practices that are routine in one industry can be revolutionary when migrating to another industry, especially when challenging the prevailing assumptions and conventional wisdom that have come to define so many industries. What better way to fuel your imagination that you
seek inspiration beyond your field? 3. Are you the most of nothing? In an age of overcapacity, oversupply, and total sensory overload, it's not good enough to be good enough at everything. It has to be the most of something: the most affordable, the most accessible, the most elegant, the most colorful, the most
transparent. Companies used to be comfortable in the middle of the road, which is where all the customers were, that's what felt safe. Today, the middle of the road is the road Ruin. Who are you the most? Or, to ask the question another different, if you do things the same as everyone in your field doing things, why
would you expect to do better? 4. If your company is out of business Who would miss you and why? I first heard this question from advertising legend Roy Spence, who says he took it from Jim Collins by good to great fame. Whatever the original source, it's as profound as it is simple—and it deserves to take seriously as
a guide to what really matters in terms of strategy and operations. Why could a company be missed? Because its products and services are so distinctive, its culture is so unique, or so compelling mission. A few precious organizations meet any other these criteria, which may be why so many companies feel like they are
about to go out of business. 5. Have you realized the history of your organization can help you shape its future? Psychologist Jerome Bruner has put his finger on what can happen when the best of the old informs the search for us. The essence of creativity, he argues, is figuring out to use what you already know in
order to go beyond what you already believe. That's why the most creative leaders I've encountered don't disavow what came before, especially in organizations that are rich with tradition and success. Instead, they reinterpret what was before as a way to develop a line of sight in what follows. Seeing the future with fresh
eyes doesn't mean turning a blind eye to history. Sometimes the act of rediscovering the past creates the clarity and confidence needed to create a distinctive game plan for the future. 6. Do you have customers who can't live without you? Because if they can, they probably will. Gallup researchers have identified a
hierarchy of connections between companies and their customers, from trust to integrity, to pride to passion. To test your passion, Gallup asks a simple customer question that he interrogates on behalf of customers: Can you imagine a world without this product or brand? One of the make-or-break challenges for any
organization is to become irreplaceable in the eyes of its customers. Therefore, it is not enough to satisfy customers rationally. You have to involve them emotionally, behave in unusual and unforgettable ways. 7. Do your people care more than competition? Success isn't just about thinking more than competition. It is
also, and perhaps more important, about more care than competition-about customers, about colleagues, about how the organization is conducted in a world with endless opportunities to cut corners and compromise on values. Sure, new mental models, rather than simple business models, allow innovators to transform
the meaning of what is possible in their industries. But supporting performance is just as much about cultivating a spirit of basic energy, enthusiasm, and like unleashing a set of ideas that change the game. Companies built around strong opinions are at their best when ranking-and-file colleagues share and powerfully
express strongly 8. Do you receive the best contributions from most people? It may be alone at the top, but change is not a game best played by loners. These days, the most powerful contributions come from the most unexpected-genius places hidden inside your company, the quiet genius of colleagues who are easily
overlooked, the collective genius of customers, suppliers, and other intelligent people surrounding your company. Touching this genius requires a new leadership mentality-ambition enough to address difficult issues, enough humility to know that you don't have all the answers. Real business geniuses don't pretend to
know everything. They understand that their job is to get the best ideas from most people-anyone and wherever those people can be. 9. Are you consistent in your commitment to change? Pundits like to excoriate companies because they don't have the courage to change. In fact, the problem with so many organizations
is that all they do is change. They lurch from one consulting firm to another, from last year's fad management to this year's model. But the more things change in these ever-changing conditions, the more they tend to stay the same. Jim Collins puts it this way: The signature of mediocrity is not a reluctance to change. The
signature of mediocrity is a chronic inconsistency. If, as a leader, you want to make profound changes, then your priorities and practices must remain consistent in good and bad times. 10. Do you learn as quickly the world changes? I first heard this question from strategy guru Gary Hamel, the world-renowned innovation
expert, and it is the ultimate challenge for any executive determined to unleash big change in difficult circumstances. In a world that never ceases to change, great leaders cannot stop learning. Push you to keep growing and evolving so that your company can do the same? And remember: Among leaders and
organizations, the most eager students tend to be the most accomplished teachers as well. So look for ways to share what you've learned. After said Aristotle famously, teaching is the highest form of understanding. The best way to demonstrate your status as a thinking leader is to teach others what you know, whether
they are customers, suppliers, or even direct competitors. Read more from Practical Radical and Leadership Hall of Fame.Extracted from the new book Practical Lyped Radical: No-So-Crazy Ways to Transform Your Company, Shake Up Your Industry, and Challenge Yourself by William C. Taylor (HarperCollins). Taylor
is co-founder of Fast Company and co-author of Mavericks at Work. Follow it to twitter.com/practicallyrad or official for Practical Radical. Radical. Radical.
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