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What is hoovering cleaning

More examples Coordinates: 41°22′03N 81°28′04W / 41.3674425°N 81.4678404°W / 41.3674425; -81.4678404 The Hoover CompanyTypeSubsidiaryIndustryFloor careGenreHome careFoundedJune 2, 1908; 112 years ago (1908-06-02)111, U.v.FounderWilliam Henry HooverHeadquartersCharlotte, NC, USArea
servedWorldwideProductsVacuum cleaners, deep cleaners, hard-floor cleaners, stick vacancies, laundry productsParentTechtronic IndustriesWebsitewww.hoover.com The Hoover Company is a vacuum cleaner It has also established an important base in the UK; And, mostly in the 20th century, it dominated the electric
vacuum cleaner industry, to the point where the Hoover brand name became synonymous with vacuum cleaners and vacuum cleaner in the UK and Ireland. Hoover was part of the Whirlpool Corporation but was sold to Hong Kong's multinational manufacturing company Techtronic Industries for $107 million in 2006.
Hoover Europe/UK split from Hoover USA in 1993, and was previously acquired by Techtronic. In addition to producing floor care products, Hoover was also an iconic domestic device brand in Europe, best known for its washing machines and tumble dryers in the UK and Ireland, and also had significant sales in many
parts of Europe. Today, the Hoover Europe brand, as part of the portfolio of brands owned by Chinese multinational home appliances company Haier remains a major player in European white goods and floor care sectors in a number of countries. History Hoover factory and salesmen. The first upright vacuum cleaner
was invented in Canton, Ohio by department store janitor and occasional inventor James Murray Spangler (1848–1915) in June 1908. Spangler was an asthmatic, and suspected the carpet wipes he used at work were the cause of his ailment, he made a basic suck-sweep by mounting an electric fan car on a Bissell
brand carpet wipe then adding a soap box and a broom handle. After refining the design and acquiding a patent for the Electric Suction Sweeper[1] he manufactured himself, assisted by his son, who helped him assemble the machines, and his daughter, who assembled the dust bags. Production was slow, just two to
three machines completed a week. Spangler then gave one of his Electric Suction Sweepers to his cousin Susan Troxel Hoover (1846–1925), who used it at home. Impressed with the machine, she told her husband and son about it. William Henry Boss Hoover (August 18, 1849 – February 25, 1932) and son Herbert
William Hoover Sr. (30 October 1877 – September 16, 1954) were leather interchange manufacturers in North Canton, Ohio, named New Berlin at the time. [5] Hoover bought the patent from Spangler in 1908 and the Electric Suction Sweeper Company with $36,000 capital and Spangler retained as a production
supervisor with based on royalties in the new business. Spangler continued to contribute to the company, patenting numerous further Suction Sweeper designs until his death in 1915, when the company's name was changed to the Hoover Suction Sweeper Company, with Spangler's family continuing to receive royalties
from its original patent until 1925. [6] Hoover tents and factory Henry Dreyfuss and Hoover Henry Dreyfuss Patent for Dreyfuss' 150 design In the early 1930s, the company retained the services of Henry Dreyfuss, an emerging industrial designer, to give the Hoover lineup a much-needed update. Prior to Dreyfuss'
involvement with the company, the majority of machines produced consisted of a black car and an aluminum base; it's been the norm for over twenty years. When Hoover introduced the 'Hedlite' in 1932, it was rather uncomfortable and unattractive. [7] Dreyfuss integrated it into the housing of the cleaner, making the
machine more aesthetically pleasing and echoing the trends of streamlined design. Some of Dreyfuss' designs before 1936 he was able to update the basic Hoover machine and keep the company's products relevant with the times. In 1935, he was instructed to completely redesign the Hoover Cleaner. In 1936, for a fee
of 25,000 USD, Dreyfuss sold Hoover the design that would become the Model 150 cleaner. For the first time since the introduction of the Hoover vacuum cleaner, the mechanical workings are completely concealed from sight by a Bakelite cover. This cover was a tear-drop-style shell, which took up the headlight
effortlessly. Also, he completely renovated the base of the machine. Since the release of this design, all Hoover cleaners have consisted of a liquid base and a hood to cover the electric motor. These designs suggested efficiency, insincerity and speed. Dreyfuss brought excitement and style to an otherwise mundane
household appliance. His final design for the Hoover Company was the 1957 Convertible. Development faced with a total lack of interest by the public in its expensive and unknown new gadget, Hoover placed an ad in The Saturday Night Post offering customers ten days free use of its vacuum cleaner to anyone who
requested it. Using a network of local retailers to facilitate the offer, Hoover has thus developed a national network of retailers for the vacuums. By the end of 1908, the company had sold 372 Model 0s. By 1912, sales had been made to Norway, France, Russia, Belgium, Holland and Scotland. In 1919, Gerald Page-
Wood — an art director for Erwin, Wasey &amp; Company, Hoover's advertising agency — came up with a succinct slogan that summed up the Hoover's clean-up action: It beats... as it sweeps... as it cleanses'. On this referred it to the operation of the revolving brushes, which vibrate the carpet and helped loosen the
downtrodden grit. It offered an advantage over competitors' machines, which used suction to remove dirt, and therefore were not as efficient as the Hoover. Seven years later, the famous slogan would adapt to even more significance. Hoover's business began to flourish, and a year after Hoover acquired the patent from
Spangler, he established a research and development department for his new venture. By 1926, Hoover had developed the 'beater bar' - a metal bar attached to the rotating brush roll, located in the floor nozzle cavity of the upright vacuum cleaner. [8] Introduced on Models 543 and 700, the beater burst alternated with
the sweeping brushes to vibrate the carpet while sucking. It has a more distinct 'tap' than the brush tufts used on former machines, and has led to a 101% increase in efficiency. This clean-up action was marketed by Hoover as Positive Agitation. It beats... as it sweeps... as it Cleanses' reads more true now than ever. The
Model 200 Duster and Model 575 upright, which used the same car in 1929, Hoover introduced the Model 200 Duster. This would be their first attempt at a cylinder cleaner. It used a Model 575 car with a modified suction home, which is mounted on a unique aluminum body with runners, allowing the cleaners to be pulled
behind the user. The Duster was produced for only three months and about 9,000 were made. Herbert W. Hoover, Sr. took over as president of the company in 1922 and chaired the Council of the Hoover Company in 1932. [5] 1930 saw the launch of the world's first glove seed, the Hoover Dustette. The good design and
exceptional durability of these machines means many are still employed today, some at more than 80 years old. In 1932, Hoover introduced a new optional headlamp called the Hoover Hedlite on Models 425, 750 and 900. By March 1932, it had become standard equipment on Models 750 and 900, and an option of $5
extra charges on Model 425. The Hoover Hedlite lights up the floor in front of the cleaner, useful for dimly lit rooms and hallways, and under furniture. Several new slogans mentioned the light, including 'It shows you the dirt you never knew you had!', and 'It lifts where it's going to... it's clean where it's gone!'. In 1936,
Hoover introduced top-of-the-line Model 150. It had a time to empty bag indicator; [9] automatic height adjustment; a magnesium body, which made it weigh less than previous models; immediate tool conversion; and a two-speed motor. One of the first Dreyfuss designs for Hoover, it was the symbol of the machine age;
the beautiful Bakelite hood hid the whole car from view and there were no stinging lumps or gadgets. It was the first Hoover cleaner who can't style from the traditional coffee, which Hoover has used since his earliest years. The sold from 1936 to 1939 and was priced at $80 (which is about $1,500 to $2,000 in today's
money). [citation needed] Two other lower-priced Hoovers sold along with the 150:150: Model 25 (1937–38), which was the center of the line cleaners priced at $65; and the Model 300 (1935–38)[11] which became the bottom of the line cleaners and sold at $49.75. Because of the background of the Depression, Hoover
produced only 166,000,150s in his three-year production run. From 1941 to 1945, Hoover quit all vacuum cleaner production and transformed the North Canton, Ohio factory to support the war effort. When the war ended in 1945, Hoover began producing cleaners again, revealing the Model 27 for postwar America to
enjoy. In 1950, Hoover introduced the Veriflex, which was the first rubber hose in the industry. [12] At the time, other cleaners used cloth-braided snakes, which would deteriorate over time and lose suction. In 1954, Herbert W. Hoover Jr. took over the presidency of the company from his father. [13] A cousin of the
founder, H. Earl Hoover, also served as chairman and honorary director. [14] Debut ad for the Hoover Model 29, the first Hoover cleaner made in red The sombre and restrained colors of the previous decades gave way to bright, striking modern colour schemes, starting with the Hoover Model 29 in 1950, which was red
instead of the regular black and brown colors of the past. [15] It was part of their policy of the ongoing development and modernization of their output. In 1957, Hoover introduced the Convertible Model 65 (the De Luxe 652 in the UK). It was the last machine designed by Henry Dreyfuss, the industrial designer who has
worked with the company since the early 1930s. [16] This cleaner introduced what Hoover called 'Automatic Shift', a system by which the instrument converter was plugged into the back of the cleaner. It wasn't a new idea: instant tool conversion was introduced in 1936 with the Model 150 Cleaning Ensemble. However,
new to Model 65, and slightly later in Britain on the 652A, was launching a switch that automatically moved the car to higher speeds as the converter was inserted. The Convertible, or the Senior, in Britain, remains Hoover's global best-selling cleaner. Although the domestic line was eventually discontinued in 1993, a
version called the Guardsman is still available in the commercial sector. 1963 saw the launch of the Dial-A-Matic in the US - sold in Australia as the Dynamic, and in Britain as the Convertible. It was the first clean-air upright cleaner. The clean-air principle is similar to the flow of air through a cylinder/canister cleaner.
Rather than the dirt going directly through the suction fan and being blown into the bag, it first goes through the bag, just letting clean air go through the fan. This principle was soon adopted by many manufacturers, and is still used today. Also, the machine constructed from hard plastic. Hoover produced these cleaners in
America from 1963 to the late 1970s. In the From 1969, Hoover further refined the Dial-A-Matic's design when they launched the 'Powerdrive' self-driving system on the Hoover model 1170. This idea put a lot of the effort into pushing the cleaners because by using a system of gears, wheels and belts, the cleaners used
its own power to drive itself forward and backwards, the speed and direction entirely controlled by the user, though the 'Triple-Action' hand-comprehension. The powerdrive feature on the model 1170 was so efficient, the user could push the bulky machine forward with one finger, and the feature could also be
disconnected with a button on the hand flu so the machine could easily travel from room to room with the car turned off, the machine was very difficult to push when the car was turned off and the powerdrive was still activated. It was also the first vacuum cleaner to be commercially available using the self-drive system.
This extra technology made the Dial-A-Matic even heavier than the original, and at about $150, it was very expensive. The 'Powerdrive' system was imported into the Draft series in 1978. The powerdrive system was later renamed Self Powered. Hoover went on to use this feature on many products from the 1980s and
1990s. It is still used today by Hoover and numerous other companies. In 1986, the Hoover family sold the company. [13] It was acquired by Maytag Corporation in 1989. [13] On Friday, 6 March 2009, Hoover confirmed that it would discontinue the production of washing machines and other washing machines at its
Merthyr Tydfil factory, Mid Glamorgan, from Saturday, March 14, 2009; giving the reason, the company said that it could no longer manufacture competitively priced laundry products at the plant. Hoover initially announced his closing intentions on Tuesday, 18 November 2008 and began a period of staff consultation. The
company was founded in the town more than sixty years ago, its factory at Pentrebach, Merthyr Tydfil, which opened on October 12, 1948. Although 337 jobs were lost as a result of this decision, Hoover UK expected to retain its headquarters, logistics, storage and after-sales service functions on site, with some 113
workers retained. Popular Hoover machines The Junior Introduced by Hoover Limited (UK) in the 1930s, the Hoover Junior is a smaller upright type of vacuum for apartments or tiny houses that were easy to carry around. The Junior was very popular in the UK; Hoover sold millions of them, and it became the biggest
sales vacuum there. Several models were produced, with the finished machine produced in 1987. Hoover Limited made Juniors for export to the U.S. from the mid-1960s to the late 1970s. The Performed Juniors transformed into American electrical standards by The Hoover Company in North Canton, Ohio. Finding a
Hoover Junior in the U.S. is very rare. The Junior was never referred to as such in the U.S.; This It marked in official Hoover literature as the Lightweight Upright. The Dirtsearcher introduced again by Hoover Limited (UK) in 1969, was a development of the Junior with a Model 638 style headlamp fitted in place of the
instrument adaptor cover at the front. This model the 1354 went on to be the most successful British Hoover manufactured model sold in both European and Commonwealth markets, but it was never sold in the US, although there were 110 V versions of UK market Juniors sold in Canada (such as the 1354A). They were
sold alongside the Junior and Senior/Ranger models becoming the now rare models U1016 and U1040. The portable The Hoover Portable was launched by Hoover in 1963. It's a Suitcase type of canister that didn't have wheels; it would drag around by the user. When finished, the hose, attachments and power chord will
be stored inside the machine. In 1969, Hoover added wheels to the wearable. The wearable was manufactured until 1978. It also used the same car as the Hoover Dial-A-Matic, the first clean-air upright. The Constellation In 1954, Hoover introduced the Model 82 Constellation. It was a radically new design in cylinder and
tank cleaners. Designed by Henry Dreyfuss,[17] it represents America's obsession with the space race. The spherical shape resembles the planet Saturn and personalized developing space technology. His most memorable feature was the ability to walk on air, which eliminated the need for casters, wheels or runners.
The cleaners were made mobile by using its exhaust air, which caused the cleaners to lift from the floor and float behind the user (starting with the Model 84). It was an engineering marvel in and of itself. The Constellation cleaner has remained hugely popular in its close to 25-year run, with minor design changes. The
machine was discontinued in the mid-1970s with the launch of the Hoover Celebrity; However, the Constellation is still produced in the UK in the 1980s. The machine is so fondly remembered that it reinstated and sold from 2006 to 2009. Model 28 Introduced in 1946, Hoover produced more than two million of this model
for postwar America. It was sold from 1946 to 1950. Model 63 In 1953, Hoover debuted the 'luxury' Model 63 for $116.95. It was the first Hoover to use a full wrap around bumper and a completely disposable dust bag. The cleaners are styled in two-tone baby blue (base) and navy blue (all but the base). It was an
extremely popular model and sold more than four million units. The machine was manufactured from 1953 to 1956. It was sold, in smaller numbers, in the UK, than the model 638. Again, this machine is designed by Henry [15] Hoovermatic A longstanding line of top-loading two-bath washing machines that ran from 1948
to 1993 sold mainly in Europe, Australia and New Zealand. Hoovermatics are also in North America downstairs Wash dog name. The machines used a unique laundry action that made use of an impeller (known as a Pulsator), located on the side of the laundry, which went at high speed to create a moving stream of
water in the laundry that dragged the laundry through the water. The Convertible 1957 in us using the long, low and rarin' to go Convertible. [16] The name derives from the cleaner's ability to 'automatically shift' to higher speeds after inserting the tool converter for more powerful above the floor cleanup. Beginning with



the Model 65, it soon became one of the most popular and well-known cleaners in American history. The Convertible line was in production from 1957 to the early 1990s, and is still sold in variations in the commercial sector. The Convertible was also widely sold in the UK under the name Senior: the Senior Cleaners were
considered to be the model for bigger houses, and although it never sold out the Junior in Britain, it was still a massively popular cleaner. Current products The products sold under the Hoover brand increasingly vary from one market to the next. For example, in the United States, the Hoover brand is used exclusively to
sell floor care products produced by TTI. Meanwhile, in the UK and most of Europe, Hoover brand appeared on Candy Group products including white goods such as washing machines, dishwashers, and refrigerators, as well as floor care products. Current details of the product range available to consumers can be found
by visiting the Hoover website for the market of interest. Slogans 1937 Hoover ad by Australian photographer Max Dupain But clean, Hoover cleaner - 1912 Just Run the Hoover Over - 1918 A Hoovered house is as clean as it seems - 1918 Don't Compromise With Dirt. Have a Hoover. - 1918[19] It beat... as it sweeps...
as it cleanses - 1919 It shows you the dirt you never knew you had - 1932 It lifts where it's going to... it's clean where it's gone - 1935 It lights... as it beats... as it sweeps... like it cleanses - 1935 Give her a Hoover and you give her the best - 1938 You'll Be Happier With a Hoover - 1948 Hoover fine appliances around the
house.... around the world - 1954 The cleaner that runs on air - 1955-75, for the Constellation canister cleaner. We're the same company that makes the vacuum cleaners - late 1950s-early 1960s, in advertising for non-floor care devices Hoover manufactured for several years. Floor care for people who care - 1962
Hoover. Help you made us a domestic word - 1971 Insist on Hoover - 1974 America trusts Hoover to care for its homes - 1977 America trusts Hoover - 1984 Hoover likes to make it better - 1986 Hoover invented - 1988 Nobody Does It Like You - 1993, 2010 Deep Inside You Want Hoover - 1998 Hoover Gets It - 2004
America Loves Its Hoovers - 2007 Hoover... Nobody Does It Like You - 2008–2013 I My Hoover 2013-Present The word hoover In the UK and Ireland is the term hoover (proper as a common noun) has long been colloquially synonymous with vacuum cleaner and the verb to vacuum (e.g., you hoped the carpet), referring
to the Hoover Company's dominance there during the early 20th century. Despite Hoover no longer being the bestseller of vacuum cleaners in the UK, the term hoover has remained as a generic brand. [20] Over the years, Hoover has expanded into other product lines, including kitchen condition, hairdryers,
loudspeakers and industrial equipment. The Hoover Historic Center Boyhood home (built 1853) of Hoover Company founder, William Boss Hoover: now the Hoover Historic Center in 1978, the Hoover Company opened a museum in the old Hoover home in North Canton, Ohio on the campus of Walsh University. It is
known as The Hoover Historical Center, and is dedicated to the history of the Hoover company in Canton. The museum displays include a number of non-Hoover hand-operated vacuum cleaners from before the company begins, and displays of Hoover products throughout the company's history. Also on display are
some of the munitions the company run during World War II to help the war effort, and Hoover family personal items. Ownership transitions The Hoover plant in North Canton, Ohio. The company traded publicly in the 1940s. Stock in Hoover was first sold on August 6, 1943, allowing the company to expand. In 1985,
Hoover was purchased by the Chicago Pacific Corporation, and in 1989, Chicago Pacific was purchased by Maytag. In 1993, the Hoover Trading Company and Hoover UK merged to become the Hoover European Devices group. In 1995, Candy Group acquired the Hoover European Appliances Group at large with the
exclusive rights to the brand for all of Europe (including all areas of the former Soviet Union), North Africa and selected countries in the Middle East. [22] In 2004, Maytag announced that it would consolidate its corporate office and office operations in Newton, Iowa, and close nearly all of Hoover's overlapping functions.
That effectively meant most white-collar jobs at Hoover's North Canton spot would be eliminated. The company previously closed another manufacturing facility in Jackson Township, Stark County, Ohio, and the facility was sold to a church. Like many manufacturing companies in the United States, Hoover is
experiencing pressure as consumers demand lower-priced goods. Hoover has operations in Mexico, where operating costs are lower than in the United States. After Maytag was acquired by Whirlpool in 2006, that firm reached an agreement to sell Hoover to Hong Kong-based firm Techtronic Industries. TTI announced
his intention to close the original plant in North Canton in September 2007. Hoover in Australia since 1954, the Hoover Hoover at Meadowbank manufactured washing machines and other products. A subsidiary of the U.S. company, Hoover Australia merged with Chicago Pacific in 1985 and Maytag in 1989. Hoover
Australia had its own administration, sales and marketing, major maintenance and engineering departments, a service department and a much larger production workforce. At that time, in the early 1990s, Hoover was making healthy profits, due to investment in new technology and machinery through the late 1980s, a
major drive towards quality improvement, and a very flexible workforce. In 1994, Hoover Australia would be listed as a public company with a six monthly operating profit of $8,850,000. This has led to a battle between Email Limited and Southcorp, two of Australia's largest white goods manufacturers for a commercial
sale. Both companies were eager to bolster their market share and further monopolize the white-goods industry. In December 1994, Southcorp announced it had bought Hoover Australia. In March 1996, Southcorp began a major rationalisation, sacking workers at the Hoover factory involved in maintenance, stores,
administration and oversight. [24] At the same time, Southcorp announced a huge rise in their share price. [explanation needed] In April 1999, Southcorp Appliances, including Hoover, Dishlex and Chef, was sold, meaning email acquired a conservative 60 per cent share of the Australian white-goods market. [citation
needed] Aside from the Southcorp takeover, a culture of fear was introduced, based on a joint campaign to strip all the indirect labour of the workforce, and a myth that the factory was ineffective and unproductive. Each month it was reported the factory lost $1 million or more. Morale at the factory went into a downward
spiral. This was followed by decisions to stop the production of barrel and upright vacuum cleaners, followed by front loading washing machines. They have been replaced with imported products. Plastic form production is outsourced. The factory has been stripped of production, volume and jobs. A cost reduction
campaign followed with good quality components being replaced by inferior cheap components, and there was a complete breakdown of any actual preventive maintenance program, which led to a large number of machine and equipment crashes. The reality, rather than the myth, was the Hoover Meadowbank website
was managed in the ground by corporate decisions. [24] In the late 1990s, Email closed the Meadowbank factory and integrated its whitewash manufacturing into the Simpson plant in South Australia. The vacuum cleaner side of the business was sold to Godfreys. A few years later, Email itself was sold and broken up,
and the whitegoods section of Email was sold to Electrolux. Shortly after taking ownership Electrolux stopped using the Hoover brand name and manufacturing and of Hoover white goods ceased in Australia. [citation needed] As of 2019, Hoover whitegoods are now sold throughout Australia by several retailers. Free
flight promotion Main Article: Hoover free flights promotion In 1992, the UK division of Hoover announced the Hoover free flights promotion, the demand after which rose far beyond the company's expectations, leading to huge costs and public relations problems for the UK division and Maytag, which ultimately led to its
sale to Italian manufacturer Candy. In 1993, legal action in the UK was started to take Hoover to court over the promotion, and was successful in Hoover v. Sandy Jack at the Sheriff Court in Kirkcaldy, Fife. Hoover Holiday Pressure Group continued court action against Hoover at St Helens in Merseyside. Competition in
2000, U.S. company Hoover was convicted of patent infringement as they used Dyson's Dual Cyclone in their Vortex vacuum, except they added another cyclone calling it a Triple Vortex Cyclone[25] As a result, Hoover lost its dominant position in the UK and in the United States and now faces strong competition from
numerous brands. In the United States, Hoover's competition includes: Royal, Dirty Devil, Oreck, and Vax (all of which are owned by Hoover's Hong Kong owner Techtronic Industries); [26] Kirby; Rexair; Eureka; Dyson; Electrolux; Panasonic; Bissell; and Kenmore (the home brand of U.S. store chain Sears, which is
predominantly produced by Panasonic and Sanyo). Dyson and Electrolux lead the list of British competitors, followed by Bosch, Dirty Devil, SEBO, Vax, Morphy Richards, Miele, Bissell, Numatic (maker of the famous Henry cylinder cleaner), Zanussi, Russell Hobbs, LG, and others. See also Hoover Building, 1930s art
deco factory and offices in London Raymond Loewy References ^ American Patent 889,823, Carpet livestock and cleaner, James M. Spangler, issued June 2, 1908^ ^ a b Legacy. The Hoover Foundation website ^ Biographical Dictionary of American Business Leaders, Volume 2 By John N. Ingham ^ U.S. Patent
2,003,098, Suction Cleaning, Harry B. White, issued May 28, 1935 ^ U.S. Patent 1,829,548, Suck sweeper Donald G. Smellie, Harry B White, Marvin E. Nulsen, issued October 27, 1931 ^ U.S. Patent 2,159,112, Indicator for Suction Harry B. White, issued May 23, 1939 ^ U.S. Patent D104344, Designed for an Enclosure
for Suction Cleaners or Similar Articles, Henry Dreyfuss, issued May 4, 1937 1858, Designed for an enclosure for a wrapper for a suction cleaning or similar article, Henry Dreyfuss, issued November 10, 1936 ^ American 2,641,302, Method of Making Flexible Hose for Suck cleaners, F. A. Martin, issued June 9, 1953^ a b
c Obituary : Herbert Hoover Jr., 79, Company Chief New York Times, May 23, 1997 ^ H. Earl Hoover. The New York Times. November 16, 1985 ^ a b U.S. Patent D163265, Suck Cleaner Wrapper, Henry Dreyfuss, issued May 15, 1951^ a b U.S. Patent D180394, Sucking Clean Food Wrapper, Henry Dreyfuss, issued
1957 ^ U.S. Patent D175210, Suction Cleaner, Henry Dreyfuss, 26 July 1955 ^ U.S. Patent D116221, Designed for an Enclosure for Suck cleaners or similar articles, Henry Dreyfuss, issued August 22, 1939^ Good Housekeeping pub. International Magazine Co., 1918^ Post registration maintenance of a registered
Trademark ^ Possible Generate of Hoover Trademark by Elizabeth Ward^ Candy Group History of Hoover ^ Whirlpool to Sell Hoover Business For $107 Million to Techtronic. Lamb, J. The Wall Street Journal. December 7, 2006. ^ a b c Oldfield, Tony. Mr.' Communist Party of Australia. Retrieved 30 July 2016. ^ Dyson
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